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MY INTRODUCTION



UX|UI Desigher & Dev

11+ years of experience

ranjeet.sengar19@gmail.com

+31 617 098 632
https://github.com/sengar23
https://linkedin.com/in/sengari19

I make stories come alive https://behance.net/sengar23
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The Process

O1
Discover

The primary step involves
research and understanding of
the challenge.

Business

Understanding the business goals
and needs

Market

Understanding how the competitors
are addressing the challenge

Users

Mapping user needs and
understanding behavioural science

Usability

Understanding how your product
can do better

02
Define

The insights gained from
thorough research are used to
craft a roadmap for

the challenge.

Problem Statement

Defining what are we trying to
solve for the users

Persona

Defining who are we solving
the mission for

Information Architecture

Creating an intuitive information
environment for users to discover
and navigate

Task flows and User Journey

Create a holistic experience for
the user contextual to the challenge

03

Design

The hypothesis and planning
for the mission is cast into
the challenge.

Wireframes

Carve out and communicate the
content, its hierarchy, and behavior
of individual digital screens

Visual Design

Add visual design elements aligning
to the brand guidelines

Prototype

Add motion to mockups for feedback

04
Drive

The prototype is tested with users
and improved upon.

Usability Check

The prototype is tested with real user
Maintain and Support

Keep the mission aligned with
changes and new business goals
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Case Study 1: Minance

Project Introduction

O\Minance was started in 2014, it was to satisfy an increasing need in the investment space. Our
country Is growing and people are becoming more prosperous every year, yet most Indian

iInvestors do not have access to advanced investment solutions. The Indian wealth management
industry is archaic, fragmented in its services, and often opaque.

Minance solve these problems by proactively working to find new and innovative ways to manage

your investments, consolidating your financial needs into one place, and always putting your
interests front and centre.

Worked as Time-period

Head of Design Jul 2017 - Jan 2020




Case Study 1: Minance

My Role

At Minance, | worked as the head of design alongside the technology and digital marketing team to revamp the existing
marketing website and a new mobile application. | managed the design team for web, mobile, social media & print. At
Minance | worked directly with stakeholders around the company to identify, spec & roadmap opportunities.

Challenges

The investment information and service in India is haphazard, fragmented, and split between the haves and the have-nots.
The problem Minance initially facing could be stated in three points.

B The information flow was not structured and organized which confused visitors about the services provided by the company.

B The initial design was subpar with basic design flaws and buggy website code.

B Lack of standard design practice and brand identity affected the confidence in the company's services among the new visitors.
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Minance Is Your Private Wealth Manager

Invest in innovative financial products, manage your taxes and plan your investments.
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About

Investments ~ Methodology More ¥ | Inves t now

Our investment products cross borders and demographics

Arbor

Invest in market neutral derivative strategies and a
portfolio of momentum equities to generate periodic
income.

Learn more

Mutual Funds

We construct tailor made mutual fund portfolios for you
using the efcient frontier theory.

Learn more

Assets Pay Cash

Get two streams of income by collateralizing your mutual
funds and trading in very conservative derivative strategies.

Learn more

Bloom

Invest in a concentrated portfolio of stocks for the long
terms. Portfolios are built suiting your risk appetite and
rebalanced timely.

Learn more

Global Equities

Invest in American Ambition, German precision and
Chinese innovation.

Learn more

Private Assets

Access the privilege of investing in high growth companies
before they go public.

Learn more

~
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About

Lorem Ipsum Dolor

Flexible infrastructure for regulated financial institutions to share
processes and data securely, on a need-to-know basis, without the need
for reconciliation. It combines a permissioned Distributed Ledger with a
powerful financial modeling language to ensure that each institution
operates from a single source of truth.

More About Us

Investments ¥

Methodology
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Case Study 1: Minance

Discover

Discover: Understanding of the challenges

B Interviewed stakeholders to gather information about the business goals and needs.

B Interviewed some existing clients to get their viewpoints for the improvement of the existing design and pain points
when they browse the current website.

B Tried to figure out the trust factor by interviewing people in our circle concerning wealth management services.

B Research on the competitors about how they are addressing the challenges.

Competitive analysis of other wealth management companies

Refinitiv Bluecrest Wealth Advisors Unlistedkart

Information Flow
Information Readability
Design Aesthetics

Portfolio Management App

Customer On-boarding
Engagement

Investment Manager Support
Social Media Engagement

Newsletters

OO OO
RO XXX O
N RO OO

Email campaigns (Portfolio
updates, Stock updates, Taxes)



Case Study 1: Minance

Research & Process: Define, part 1

Define: The insights gained from thorough research are used to craft a roadmap for the challenge.

Created an intuitive information flow for users to discover and navigate

Business Cards, Employee ID Card, Design theme for Social Media Posts, etc.

Website planning with information flow and architecture

Logo -> Home

Home

About Us
Tax Safe

Intercom Chat

/ Arbor

Header & Menu

Products Global Assets
Mutual Funds
Private Assets

_FAQs

/ Contact
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\, Press/Media

About

Compliance Forms

Terms and Conditions

’f Taxes
Privacy Polic -’

: I x __JL,
\ Contact us

\_ Social media links

Footer

Risk Disclosure

Section 1:Hero Image,

Tagline or heading, Sub-

heading, Call to action

button, scroll down arrow.
Section 2: What is Private
Equities.

Section 3: How the whole
ecosystem of Private assets
work.

Section 1:Hero Image,
Tagline or heading, Sub-
heading, Call to action
button, scroll down arrow.

e

Section 2: Details of
taxation of our products.

Section 3: Link of source,
articles etc.

Section 4: Call to action
button -> contact form

Section 1:Hero Image,

Tagline or heading, Sub-

heading, Call to action

button, scroll down arrow.

' Section 2: List of all the

Stocks

stocks filtered by
categories.

Section 3: Call to action
button -> contact form

Created user personas to figure out the pain points for the users when they browse the current website

Gathered the feature requirements from the set of existing users to define our Application & Website

Defined the brand perception and brand positioning for the internal design process and digital marketing team.

Defined a brand identity for the company and implemented it across the organisation, like Brand Manual, Welcome Kits,

Section 1:Hero Image,
Tagline or heading, Sub-
heading, Price and profit
commission, Call to action
button, scroll down arrow.

Goritact | Section 1:Contact form

Section 2: What customer
gets from Minance.

Section 3: List of Products
and their introduction. List

Home | of toE 6 or 10 stocks.

Section 4: Short description
about how the taxation
happens for Private

Equities

. Section 5: Pricing

When clicked on a stock it
shows stock description
with average price in 6
months. Display will be as
popup modal box

. Section 6: Call to action
button -> contact form



Case Study 1: Minance

Research & Process: Define, part 2

Investment Portfolio Application planning with information flow and architecture (High-level design)

User account details and settings

Notifications: Info text

Table of data

Insights: Blogs curated according

Core Product
| to user

Graphs on top without date
restriction.

/ Summary of Managed Mutual
- Funds with graph

Graphs on top without date
restriction.

Summary of Assets pay cash with
graph

Dashboard a

Table of data

Graphs on top without date Assets Pay Cash

- Minance App \\.  Summary of Core Product with =
restriction. e i ¥ |\

graph

Table of Data Cards 1 with summary of portfolio

. status of user, divided into three
%, sections.

Managed Mutual Funds

Graphs on top without date
restriction.

. N\__Contact: name and email
Small write-ups about the stocks R,

user is holding Historical Trades: Details about the

trades. Includes images and
external link.

Add family member Add member by Client_ID

_ Summary of Nest egg with graph

Verify client by otp authentication

12



IE Case Study 1: Minance

Research & Process: Define, part 3

13

Investment Portfolio Application planning with information flow and architecture (Low-level design)

| Correct Capital value

| Correct Capital Ledger values }

Capital card

| -Table should have pagination
| for large number of table rows. |
‘ -Table should have functional

| search box £
| -Rows should be sortable, | On click, opens capital ledger in
column wise. |\ modal popup.

Notification dialog box should
appear with the success
message. The file should be
downloaded.

[ Download button for capital
ledger. On click it should
( | download a pdf file of ledger. |

Notification dialog box should
appear with the error message

| Correct P&L value |

Profit card

\ [ On click, opens modal box with
PaL braaleiown |\ P&L breakdown.

| Correct Portfolio Value —(Portfolio Value card

| Historical portfolio values plotted |
in a chart. Correct values

| Zoom strap functionality

Pre-defined date range picker Portfolio Chart

| Custom date range functionality

[ Download chart in image or PDF |
| format

File name display
Add Remerk

Download file with the proper file
name.

File Upload

File Display on click using <a>
tag with target="_blank”

File Rename

| Delete confirmation popup is

—— File Delete
mandatory

Tax Safe

No MIME type check for
| uploaded file. Need to check for
max size which is 30mb.

Download folder in zip format
| with content with name as
Folder Name

Rest same as File Upload ——— Upload files in folder Create Folder

Go inside the folder (currently
only supporting one level folder)

| breadcrumb to go back (ex:
Home > New Folder)

Y. N\
| Position data accuracy |

[ Column names: Symbol,

| Quantity, Buy Price, Current “
| Price and Notional P&L (in the
same order)

-Table should have pagination
| for large number of table rows. |
| -Table should have functional
[ search box
| -Rows should be sortable,
column wise.

Equity Table

Some equities will have ‘
| snapshot link next to the symbol |
| name (Flask Icon). Link should
open in new tab.

Position data accuracy |

| Column names: Symbol, Expiry, '

| Lots, Open Price, Current Price, ‘
| Direction and Notional P&L (in

Arbor

Futures Table

the same order)

-Table should have pagination |
| for large number of table rows.
. -Table should have functional ‘
| search box
| -Rows should be sortable,
column wise.

Position data accuracy

Column names: Symbol, Expiry,
| Lots, Open Price, Current Price, ‘
| Direction and Notional P&L (in

Options Table the same order)

-Table should have pagination
| for large number of table rows.
-Table should have functional
search box
| -Rows should be sortable,
column wise.

Error message (“Please enter
your Client ID”)

Client code input can’t be empty

Error Message(“Client ID
doesn’t exist”)

4 User will see “Enter OTP” view.

Error Message(“Incorrect OTP”)

A Enter Client Code

Client code has to match from
database.

Partner Dashboard Error Message(“OTP Expired”).

Click on regenerate OTP to get
the new one.

OTP has to match for
authentication

Enter OTP (registered mobile
number to Angel Broking)

User will enter the Dashbaord
(Investment View)

Validations: Pan number 10
chars and format, Aadhar |
number for 12 digits, Mobile |
number 10 digits, rest of the
fields will have normal
validations.

OTP will sent to registered
mobile again.

Regenerate OTP (click on
Regenerate icon)

Terms and Condition page
popup. It has to be accepted
before going forward with other
functionality in Tax Safe.

Edit already filled form

Mandatory Details)—' Mandatory Detail input form

Preview already filled form

Delete confirmation popup is

Delete form
mandatory

Add new form
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Case Study 1: Minance

Solution: Part 1

Solution: The hypothesis with wireframes, prototypes and visual designs.

B Assembled a design team of graphic and Ul designers.

B Created a streamlined design process and brand identity across the organization, for web,
mobile, digital marketing and print.

B Developed in-house personalized illustrations for web, mobile and digital marketing to increase confidence among the users.
B Design the information flow with well-researched Ul for both web and mobile to reduce the confusion faced by new visitors.

B Design and developed a web application to monitor the client's investment portfolio, which in turn increased
user engagement and confidence.

Employee Identity

Ranjeet
Sengar

— MO36

RANJEET SENGAR

Head of Design & UX

+(91) 782 997 1296

= MiNANCe.com
- MiNaNce.com

ranjeet@minance.com

O Minance
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Part 2

Brand ldentity

O MINANCE
BRAND MANUAL

ISSUE 1
MARCH 2019

06
BRAND

BRAND IDENTITY

The development of an identity for the Minance brand represents a natural and essential evolution for our firm,

one that will help us meet the competition and continue as an unrivalled industry leader.
Minance's brand objective is to:

+ Continue to bild a consistent and powerful Minance brand

* Present Minance’s story in a contemporary manner.

* Build a brand with long-term endurance.

When we talk about our brand, we're talking about our reputation, our personality, as well as what we promise

CHNOLOGIES PRIVATE LIMITED

1 =

MINANCI

04
MINANCE

"BRAND

12
LOGO

LOGO GRAPHICS

You wouldn’t wear one blue and one orange sock. Take a moment to think about how you apply the Minance
logo. It is important to keep corporate marks clear of any other graphic elements.

Clearspace(X) = logo height(H) / 2

Always leave the logo
some space to breathe to
ensure it's visibility and
impact. No graphic
elements of anykind should
invade this zone.

H = Height of the logo

D = Distance inbetween = H * 015

F = Font size of logotype = H *0.6

-

15

TYPOGRAPHY
Typography plays an important role in communicating an overall tone and quality. Careful use of typography
reinforces our personality and ensures clarity and harmony in all Minance's communications.
We have selected Gotham and Merriweather, which helps inject energy and enthusiasm into the entire
Minance's communications, as the primary and secondary corporate typefaces.
Gotham is our primary corporate typeface. It is simple, clean and legible typeface that compliments our logo.
It should be used in all instances where typography is required except section title. For section title we use
serif font, Merriweather, which is our secondary corporate typeface.
It is important to adhere to the leading, tracking and text arrangements specified in this document to help
achieve brand consistency throughout.
;;(' Cap-Height
:,A % Bar 5 X-Height
. C
-‘l- iz
Foot
13
LOGO

| crcicrounos NN
Our logo is primarily used in Tiger Eye color (#DD9933). It can sit on top of the white or Charcoal black

(#2F2E31) background. It can also be used in white over Charcoal black and Tiger Eye color background.
It goes same for both logo monogram and full logo including wordmark.

Incorrect Usage

Our logo should never be used in white on top of any light colors. Additionally it shouldn’t be used with
our dark colors, neither coloring it with a dark color, or using our primary black over a dark background.
Also strict no to gradient, drop shadow, outlines, rotate, skew, letter spacing or any similar funny business.
It should be strictly used in similar fasion as shown in Primary Usage section.

16
TYPOGRAPHY

J Every designer has admired the no-

E nonsense lettering of the American
vernacular, those letters of paint, plaster,
neon, glass and steel that figure so
prominently in the urban landscape. From
these humble beginnings comes Gotham,
a hard-working typeface for the ages.

| Gotham celebrates the attractive and

i unassuming lettering of the city: New York.
Gotham is that rarest of designs, the new
typeface that feels somehow familiar. From
the lettering that inspired it, Gotham
inherited an honest tone that's assertive
but never imposing, friendly but never
folksy, confident but never aloof.

24
COLOUR

The palette of primary colours
has been developed, which
comprise the "One Voice" colour
scheme. Consistent use of these
colours will contribute to the
cohesive and harmonious look of
the Minance's brand identity
across all relevant media.

HEX: #BF9000 HEX: #D2A337

15

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890(.,;;? £$&@*)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890(.,.;?I£$&@*)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890(.,;;? 1 £$&@*)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890(.,:;;?!£$&@*)

Tiger Eye
CMYK: 0.00, 0.31, 0.77, 013
/ RGB: 221, 153, 51
HEX: #DD9933

VARIATION TONES

HEX: #E7B770 HEX: #EECC99 HEX: #F5E1C7
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IE Case Study 1: Minance

Solution: Part 3

Document designs, Release Notes and Investment Performance emails

"\ .
‘ ~ O Tuesday, Oct 30,2018
o Minance G Enhancements

Hello Anurag,

Granular view of indices on mobile app

&
N\ O Minance
Details

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
Hello Anurag,

ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis
Here's how your portfolio performed this week. Your portfolio value is ¥677382 and net profit & loss for A ‘ dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec.

the week is ¥12342. ‘ ! Pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec

KYC Check List

;u} : - pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo,
MINANCE TECHNOLOGIES PVT. LTD.

rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum felis eu pede

mollis pretium.
Weekly Performance Summary S

20th Nov 2018 — 27th Nov 2018 . - How it improves your experience?
s . ) \ a T~ = . In enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum
Non-Individual Account: Document Checklist | A felis eu pede mollis pretium
If you'd like to set up a non-individual account, please find below the list of mandatory documents. Once you have sent Arbor . Bloom z \ . o _u ¢ Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
across scans of all the required documents, it will then be dispatched to your correspondence address along with the account - g; E T ———
opening forms. Upon receipt of the courier, all documents will need to be self-attested by the primary account holder. wested Gigiindl 200.000 invested Capital 1.00,000 P ' P geln:
Closing value 2,24,000 Closing value 90,000 Re I ease N Otes

1. PAN card of the company with seal and sign

2. Address proof of the company with seal and sign:
Latest 3 month bank statement WITH bank seal

3. Cheque towards bank proof

4. Certificate of incorporation issued by ROC with seal and sign

5. MOA and AOA with seal and sign

6. Self-attested ID and address proof of all the Authorised
Signatories/Directors

7. Form 32 of the Directors with seal and sign of Authorised
Signatories

8. Last two years' annual report / IT returns

If not available, please provide net worth certificate attested

by CA

9. GST certificate (if available)

10. Additional information printed on company letterhead
according to IIFL templates to be SEALED and SIGNED:
(We can prepare the following documents for you if
the letterhead is provided)

a. Declaration of Beneficial Ownership

b. Undertaking Letter

c. Board Resolution

d. Shareholding pattern

e. List of Authorised Signatories with photo (signature
across the photo)

. List of Authorised Signatories with name, designation
and specimen signature

g. List of Directors

-

All the documents as specified for individual account opening
will have to be collected for the Karta

1. HUF PAN card
2. HUF address proof:
Latest 3 month HUF bank statement WITH bank seal
3. Margin cheque from the HUF bank account:
SIGNED and DATED margin cheque in favour of
IIFL Securities Limited for Rs.100 (click here for reference)

—

PAN card of the Partnership with seal and sign
. Address proof of the Partnership with seal and sign
3 month bank statement with bank seal
. Cheque towards bank proof
. Incorporation certificate (if available)
. Partnership deed with seal and sign
. Self-attested ID and address proof of all the Authorised
Signatories/Partners
7. Last two years' annual report / IT returns
If not available, please provide net worth certificate
attested by CA
8. GST certificate (if available)
9. Additional information printed on company letterhead
according to IIFL templates to be SEALED and SIGNED:
(We can prepare the following documents for you if
the letterhead is provided)

N

A v A W

a. Shareholding pattern

b. List of Authorised Signatories with photo (sign across
the photo)

c. List of Authorised Signatories with name, designation
and specimen signature

d. List of Partners

10. Karta's individual PAN card

11. Karta's individual address proof:
Aadhaar card, Driver’s license, Passport, Bank Statement
(if it contains the address)

12. 2 Passport-sized photographs

13. Coparceners’ details:
Name, Date of Birth and Relationship with Karta

4. Karta's individual PAN card

5. Karta's individual address proof:
Aadhaar card, Driver’s license, Passport, Bank Statement
(if it contains the address)

6. 2 Passport-sized photographs

7. Coparceners’ details:
Name, Date of Birth and Relationship with Karta

minance.com

Profit & Loss

4,000(1.35%)

Profit & Loss

-18,000(-16.66%)

Assets Pay Cash k4 Mutual Funds 4
Invested Capital 70,000 Invested Capital 1,00,000
Closing value 74,000 Closing value 1,15,000
Profit & Loss 2,000(2.77%) Profit & Loss 1,000(0.87%)
Private Assets E4 Fixed Income 4
Invested Capital 30,000 Invested Capital na
Closing value 50,000 Closing value na
Profit & Loss 8,000(19.04%) Profit & Loss na(na)
Portfolio Summary 4
Invested Capital 5,00,000
Closing value 5,73,000
Profit & Loss 16,000(2.87%)

Invested Capital: This value is your total investment in a product
Closing value: This is your product portfolio value at the end of the week

Profit & Loss: This is how much your portfolio gained or lost during the week

For a granular view of your account, visit your dashboard. For any queries, please reach out to your
Investment Manager.

Sincerely,

Team Minance

Welcome to the first edition of the Minance release note! This release
introduced several new features and design updates on the Minance partner
dashboard and mobile app. We also addressed the issues with the
application.

New features

Product Report on web and mobile app

Details

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis
dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec.

Pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec
pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo,
rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum felis eu pede
mollis pretium.

How it improves your experience?

In enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum
felis eu pede mollis pretium.

e Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

¢ Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

Family Accounts on web and mobile app

Details

Sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus
mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem.
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu.

How it improves your experience?

In enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum
felis eu pede mollis pretium.

® Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

¢ Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

o) ® ~
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Fixes & rectifications

OTP input issue on web app

Details

In enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Nullam dictum
felis eu pede mollis pretium.

File upload bug on mobile app

Details

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo
ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis
dis parturient montes, nascetur ridiculus mus. Dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget dolor.

For a granular view of your account, visit your dashboard. For any queries, please reach

out to your Investment Manager.

© 2018 Minance Technologies Private Limited, All rights reserved.
Sincerely,

Ranjeet Sengar
Head of Design & UX | Minance
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Solution: Part 4

Digital Marketing

HAPPY NEW YEAR

EID MUBARAK

O Minance o TAPPY | Tl
» A Diwali 7>
Inance

FESTIVAL OF LIGHTS -

your personal
wealth manager

redeem to get
personal investment
and tax advice.

CELEBRATING

c5,000

17
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Case Study 1 Minance

Capital Profit & Loss Net Worth

Pa rt 5 Arbor 31,48,643 3-80,620 368,024

Bloom

Mutual Funds .
Portfolio Value

Private Assets
im 3m 6ém YTD 1y All

Assets Pay Cash

Wireframes of Investment Portfolio Management Dashboard .

Tax Safe o » . 200k
We 150k
— . . 100k
e " S0k
—@
Options
Symbol Expiry Lots Entry Price ¥ Current Price ¥ Direction Profit & Loss ¥
Pid i lite The adhesive maker has a firm grip on the o
market, with almost no real competition.
I d t o With a focus on growth and global expansion, -
n U S rl eS Pidilite makes for a reliable and lucrative
| h long term investment. Eaulties
View research paper :
Stock Quantity Buy Price ¥ Current Price X Profit & Loss ¥

No open equities

10 ~

Mutual Funds

Fund Units Buy NAV X Current NAV ¥ Profit & Loss X
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Enter your

client code
XYZ
Hello Anurag
Net Worth
<46,84,869
Arbor
Bloom

Mutual Funds a

Private Equity

Assets Pay Cash

Design of Investment Portfolio Management Dashboard (Web)

Part 6

Capital

T 45,56,869

Net Worth

Tm 3m 6m YTD 1y All

Options Equities

Symbol 2 Expiry 4

ICICI Bank 11th Jul 2020

Insurance

Mutual Funds

Lots 2

Enter the OTP we sent

you on 782*****48 & se**

8765

Track your portfolio performance and download reports

Profit & Loss

< 56,876

Futures

Entry Price ¥ 2

487.90

Credit Tax

Private Assets

Current Price ¥ 2

213.20

p — Hello Anurag
XIRR P i J

2.7% al

(i) Net Worth

<46,84,869

Arbor
Bloom
Mutual Funds
Private Equity

Assets Pay Cash

Direction 2 Profit & Loss & %

Long 22050.00 000

‘ 00:59

Options

Symbol 2

ICICI Bank

NIFTY
NIFTY
NIFTY
NIFTY
NIFTY

NIFTY

NIFTY

**h@gmail.com

Equities

Expiry &

11th Jul 2020

13th Jul 2020
13th Jul 2020
13th Jul 2020
13th Jul 2020
13th Jul 2020
13th Jul 2020
13th Jul 2020

13th Jul 2020

The dashboard is a one-stop shop for your Minance account
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l': J Reports
; J:J Chat
Mutual Funds Futures Private Assets /
© Investment
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Lots ¢ Entry Price ¥ 2 Current Price =2 Direction 2 P
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a5>  Accounts
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ocoo More

Capital Ledger

Amount F$

4000000.00

-4000000.00

0.00

4000000.00
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Primary

@ Jane Doe
Sister - XYZ1234

e Janet Doe
Mother - XYZ1234

John Doe
Brother - XYZ1234

Booked Profit 2 Date 2

-25357.56 01/02/2019
-253587.56 01/02/2019
-53587.56 01/02/2019
-25357.56 01/02/2019

-253587.56 01/02/2019

Product 2

Arbor

Bloom

Bloom

Arbor

Bloom

Transaction Type 2

Dividents Received
Capital Infusion
SEBI Payout
Dividents Received
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Part 7

Design of Investment Portfolio Management Dashboard (Mobile App)

Minance

This app is a one-stop shop for your
Minance account

Login

Enter your
client code

R106547 |

Portfolio Value

X2,85,998

Summary

Equity Future

NIFTY11100PUT

Portfolio TaxSafe

Arbor

Options

Insight

Mutual Funds

X 65478

Ranjeet Sengar

ranjeet.sengar1i9@gmail.com
+91 782 997 1296

Client ID Active from

R106547 23 Jul 2017

Capital Ledger

Terms & Conditions

i B3 oo

Portfolio TaxSafe Insight
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INSIGHTS

The equity market is getting
expensive

The Indian equities market is the most
expensive amongst the BRICS nations. The
expensive bit comes to light because the
Nifty-50 has the highest 12-month...

5 1st April 2019

Hoping to boost growth,
the RBI lowers rates again

As was widely expected, the
RBI's Monetary Policy
Committee cut its repo...

™ 28th March 2019

KPR Mill is weaving a story
of growth

KPR Mill is a Tamil Nadu based,
vertically integrated
manufacturer of yarn...

™ 04th January 2019
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IE Case Study 1: Minance
Solution: Part 8

Design of Minance Marketing Website

N\
6 About Investments ~ Tax Safe More ~ Login O

ARouE RS~ Ll Hore > kagih ('5’ About Investments ~ Tax Safe More ~ Login

Minance is your
money company

Invest in innovative financial products,

Our Newsroom

Press resources and recent coverage. . <\ .
S

Review our guidelines and access our

Do more with your
mutual funds

)
i

" o

Vi : S

0. ——— Products

2

il

//’ ,‘ \}é| |

%

media kit with logos and product : ¢ 008 mY——
manage your taxes, and plan your Make between 0.8%* and 1.2%* every month —_— images. T '

CCL [T nﬂ'-nm FHE

\ 2
\‘

T

investments.

Our investment products cross borders and

demographics

2

Assets Pay Cash

Earn upto 12%* more annually on

top of your existing mutual fund

returns with a low risk derivative
strategy.

> Learn more

Mutual Funds

We construct tailor-made mutual
fund portfolios for you using the
Efficient Frontier Theory. Earn
higher returns for the same amount
of risk.

> Learn more

Bloom

Invest in a concentrated portfolio of
stocks for the long term. Portfolios

are customized to your risk
appetite and rebalanced
periodically.

> Learn more

Arbor

Invest in market neutral derivative
strategies & momentum stocks to
generate periodic income.

> Learn more

Private Assets

Buy a stake in startups and rapid
growth companies before they go
public.

> Learn more

.

Global Equities

Invest in American ambition,
German precision, and Chinese
innovation.

> Learn more

on top of your mutual fund returns.

> Invest now

0. ——— Seeitin action

APC helps boost your mutual fund returns

12%* higher returns per annum equals 53%* over four years. You can add the extra returns to your
monthly income or let compounding do its magic. Shown here is what you can expect with an initial
investment of 15 lakhs.

451— 344.74L* with APC

40L—

35—

30L—

329.11L* with only MF

251—

Portfolio value

20L—
15L—

10L:
Jun 2014 OC!LOM Feb£015 Julgms NOVEO15 Mar£016 Julgom Dec£016 Apr£O17 Aug£017 Jan£018 May12018 SemeS

Duration

View the stable trackrecord. >

> Download the Press-kit

Our news and press releases

Search

l OFFICECHAI

This Company Lets You Buy
Shares Of Startups Like Paytm
And Ola

NE A~F 2010
05 Oct 2018

Over the last decade, India’s
startup community has seen its
startups flourish and blossom...

YOURSTORY

This bootstrapped, profitable
wealth management startup.

11 Jan 2019

At 13, Anurag Bhatia was
investing his parent’s money in
the stock market. now, he runs a
wealth management startup for
3,000 clients...

{P. INC42 MEDIA

How Minance Is Redefining
Investment Management.

05 Dec 2018

Founded in 2014, Minance is
becoming the go-to investment
management company for its
partners across a range of asset
classes.

ENTREPRENEUR INDIA

Changing the Paradigms of
Stock Market.

Feb 2019

Anurag Bhatia, CEO, Minance has
grown from being a child prodigy
to becoming a trading maverick...

a MONEYCONTROL

This fintech firm lets you
invest in startups, private
companies for as little as Rs
50,000

24 Jan 2019
Bengaluru-based wealth

management firm Minance banks
on innovation and...

I

E © 5
o A
Lo 20S

~
~

< A
NG| SMALLCASE

Making smalltalk with Anurag
from Minance

N AM = 2N10
09 Mar 2019

Anurag Bhatia is the founder of
Minance, a SEBI Registered
Investment Advisor that is striving
to make investing more
accessible...




Case Study 1: Minance

There are some big findings and results from the entire process:

B With the help of the digital marketing team, the marketing website started getting 9k+ daily unigue visitors.
It increased user satisfaction (+42%) and perceived findability of information (+26%), and decreased bounce rate (-27%).
The leads enquiring about the services Minance offered was increased to 3.75x on average, from ~40 to 150.

B Consistent design with good aesthetics and personalized elements increases confidence and trust among the new visitors and
existing users, especially for wealth management organisation.

B This was my first time working with a finance company which is a highly regulated industry in India. On top of that, Minance
was not a tech company. As a result, the product development processes were certainly not 'agile’, which made it difficult to
move forward at the pace | wanted. Oftentimes, we’d wait for feedback or approval from ALL the stakeholders,
which would sometimes take weeks.

B The back office APIs of the main broker which was the data provider was archaic and disorganized that often times
maintaing Data integrity was a big challenge. Luckily, | worked with a great technology team to get as much done as we could.
Unfortunately, the organisation ended before we could touch on every single part of the product ideas we had initially.
Overall, it was still a great learning experience!

22



CASE STUDY 2: STRATA



Case Study 2: Strata

S STRATA is a tech-enabled real estate investment brand that empowers investors to invest in
marguee properties and gain significant economic benefits through fractional ownership.

lts innovative and powerful platform experience enables investors to invest, manage, track, transfer, and
exit by delivering its assistance with co-ownership and diversification of investments, convenient property
management on behalf of investors, seamless guidance with exits.

Backed by Asia’s marquee VC funds - Saif Partners and Mayfield, they are reimagining real estate
Investments.

)

Worked as Time-period
Desigh Consultant Oct 2019 - Mar 2020

_ muuum




Case Study 2: Strata

My Role

At Strata, | worked as the design consultant alongside the technology and digital marketing team to create brand identity
and marketing website. At Strata | worked directly with stakeholders around the company to identify, spec & roadmap

opportunities.

Challenges

B Strata strived to be one of the emerging leaders in the real estate investment tech space in India and have withessed
rapid growth in its adoption. The company required to position itself with a new identity, unifying its look, feel, and
purpose across its multiple channels - to set it apart nationally as well as cement its position in a world of

fast-growth startups.

B Since the product was capital intensive, Strata needed an initial brand identity and positioning to approach
venture capital firms for series-A funding.
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Case Stuay 2: Strata

Research & Process: Define part 1

Define: The insights gained from thorough research are used to craft a roadmap for the challenge.

Created user personas to figure out their expectations from fractional real-estate investment product
Gathered the feature requirements from the stakeholders
Created an intuitive information flow for users to discover and navigate

Defined the brand perception and brand positioning for the internal design process and digital marketing team.

Defined a brand identity for the company and implemented it across the organisation.

g..,w M,m,uyw/ )Mw@www u@.




Case Study 2: Strata

Research & Process: Define part 2

Initial Planning for website and real-estate property details
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Case Study 2: Strata

Part 1

Solution: The hypothesis with wireframes, prototypes and visual designs.

B The new brand required to embody the exceptional opportunities offered by the business for its investors, driving our
strategic proposition to be - ‘Committing your access to growth'.

B The identity, expressed through a robust and stable form, blends a tetris kind of structure forming the logo, symbolizing
the outstanding opportunity gained by investing and earning fractional ownership in Strata’s portfolio asset.

B The website design needed to have a luxurious and minimalistic feel to attract the attention of HNI customers.

B Having an IRR calculator for the property would give confidence to the visitor on the website about the investment
opportunity and returns on that property.
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Case Study 2: Strata

Part 2

Journey to the logo - ‘Committing your access to growth’

The identity represents a robust and stable shape enclosed with Strata’'s initial 'S’, conceptualized from Tetris like buildup
representing the opportunities for ownership and growth offered by the organisation.

The identity expresses a stable, secure, and straightforward form that delivers on its commitments and reflects the
permanence of its affiliates.

Sudarshan
Lodha

Co-Founder

S STRATA

sudarshan@strataprop.com
+91737:309 2233

/strata prop.com

EOTRATA
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IE Case Study 2: Strata

https://bit.ly/2LoApma

HOW

I'T WORKS

STRATA

FRACTIONAL INVESTMENTS IN
COMMERCIAL REAL ESTATE

The better way to invest in real estate! Invest in fractions of premium commercial

alth

and

properties earn a monthly rental yield & build longter

@ Regular Rental Income

ong-term Capital Appreciation

@ Stable Asset Class @ Diversified Portfolio

BECOME AN INVESTOR VIEW PROPERTIES

We provide exclusive access to marquee real estate investments as a new asset \ \/ | )/ q 8

class with de-risking strat fo estors where they can earn rental income s A aadate g '

and enjoy the benefits of asset appreciation o Take Tt e T T (L B lva e i)
LX STRATA ake a moment to compare, you'll always find STRATA bets

LEARN MORE

WE PROVIDE

ACCESSIBLE INVESTMENTS

a ur barrie

Easy real estate investing across
India with investment as low as

Invest your way, with flexibility to

suit your goals.
SAFE INVESTMENT

Small size, low risk and no complexity
Diversify your investment portfolio by investing in multiple
properties which are on-boarded after rigorous due diligence
done in house and through reputed organizations along with our
o , Iotias FAF Sradl e R RETURNS
proprietary data-driven analytics for predicting demand and ;
5 Enjoy potential cash distributions

supply driving the purchase and its

ancial projections and exit

through multiple exit op 1s available in the platform.

FEATURED PROPERTIES OUR

PRIMARY OFFERINGS SECONDARY MARKET i )PPORT
Vv
O Minanc: ; RN City {
BIOSPHERE
Crestleigh Apartments 0
Bl manty Fria Vha
Rs. 25 lakhs 18% 25%
PATTERNO = SKYWIND ™M,
| Ol Oplaytech. e
VIEW DETAILS

75% 102 40

hello@strataprop.com No.14,

Crestleigh Apartments Outer Ring Rd,
g P ‘ i ™ l_ I_ QR afee. e JP Nagar 4th Phase, Dollar Layout,
o ‘ k/l

a Bengaluru, Karnataka 560078

Rs. 25 lakh 18% 25%

VIEW DETAILS

75% 102 40

Rs. 16,560 / SF

Privacy policy FACEBOOK

-P Ranjeet
A

Seawoods Grand Central 11l BROWSE PROPERTIES

Rs. 10,35,20,000
Rs. 14,545 = Rs. 25 lakhs <! 18% 5,44,0 0 Propert

r

25% 2.0x Available
turt MO Statt 75% 40 20

INVESTMENT MEMO INVEST NOW

ABOUT LOCATION TENANCY FLOOR PLAN PRICE MODEL

FLOOR

Plan

—— 1 BEDROOM

from v View to the green and
= quiet Bolshaya Maryinskaya

51 5 ‘ L Storeroom street. A spacious kitchen
ey G living room, terrace and

store-room.

FINANCIAL

MODEL OF THE PROPERTY

— RETURNS & FINANCIAL MODEL

Annual Capital Appreciation

7.5%
Rs. 24,81,20,789 & Rs. 400 a 2x . 54%

Day 0 Year 1 Year 2 Year 3 Year 4 Year 5
Investment (21,30,00,000) - - - - _
Rents - 1,06,23,455 1,18,18,593 1,22,16,973 1,79,91,570 1,79,91,570
Rent Top-up - 21,30,000 - - -
Interest on Deposit - 6,60,120 6,60,120 6,60,120 6,60,120 6,60,120
Sale Value - - E - - 34,30,38,630
Total % 1,84,34,964 % 1,63,04,964 % 1,63,04,964 % 1,86,51,690 ¥ 36,16,90,320

Terms & Conditions Privacy policy FACEBOOK LINKEDIN

LOGIN REGISTER

@ PROPERTY ACCESS
Get access to details like floor plan, financial models,

investment memo, etc of listed properties.

@ PROPERTY ACCESS
Get access to details like floor plan, financial models,

tenant details of listed properties.

REGISTER NOW
R premere
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CLOSING STATEMENT

I’m a user-experience designer who can hand-code the front-end, which gives me the ability to rapidly prototype ideas to show stakeholders or
communicate better with developers/engineers and get them on board.

have worked with some of the best user-experience designers and art directors during the earliest years of my career. Thanks to this experience, |
nave developed an eye for good designs as well as usability, colorimetry and pixel-perfect design crafts. | have also shaped new designers as a

eader and mentor within the organisation and the community.

By working across sectors, | have learned to focus on building holistic experiences through impactful Brand Design that simplifies the audience’s
journey. While | enjoy experimenting with new design trends and front-end technologies, | understand the importance of focusing on the end goal:
delivering a beautiful, functional product to the people. | am keen on projects that demand me to push my boundaries and acquire new skills.



